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“Brand marketing is the method and the means by which you
propel your business into the public consciousness. While the world
of business has changed by leaps and bounds, the basic principles of

brand marketing have remained the same.”

Laura Lake, Branding Basics

The essential elements of successful marketing are branding,
visibility and shelf life. Town Planner provides these vital marketing
ingredients in a program that is attractive, affordable and effective.

Branding. The first stage of branding is the point at which your name
and reputation begins to become imprinted in the public’s mind.
Achieving top of mind awareness means consumers will think of your
business first, instead of your competitors. A daily presence in front of local residents will more quickly build your

“personal identity” in the community.

ERE

in 2013 there are 56 financial sponsors

Visibility and Shelf Life. Businesses throughout the country are leveraging the value of being “on display,
everyday.” Displaying your message in local homes is a valuable tool in attracting new customers and keeping
current customers coming back. Town Planner positions you with important local community information that the
families in your market want. Surveys by independent marketing research firms, such as Vera-Fast, show that on

average better than 2 out of 3 families that receive a Town Planner Calendar hang it up in their homes and use it on
a regular basis all year long.

Since 1987 families have come to trust and rely on Town Planner to keep them informed about things going on in
their community. Families have also come to trust the businesses that support this valuable community resource and
that's a great position for you to enhance your name brand and build your business.

See The 2013 Ad Samples Book For Additional Ads
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( Janet L. Roberts
Financial Advisor
1st Vice President - Investments
« Estate Investment
Planning
Retirement Plans
Managed Money
* Stocks
¢ Mutual Funds
* Education
| Funding Analysis
- * 401K Rollovers

WELLS |
FARGO & =

200 Campus Dr., Suite 220
Florham Park « 973-301-8456

Investment and insurance products: NOT FDIC-Insured NO Bank Guarantee
MAY Lose Value. © 2012 Wells Fargo Advisors, LLC. , Member SIPC,is o
registered broker-dealer and separate non-bank affiate of Wells Fargo &

Company.

Sponsor since 2003

OWN PLANN

=t MORTG
Ark-La-Tex Financial Services LLC NMLS #2143

Aot us to Guide you and truly meel your Needs”

Donna Williamson
NMLS-247267
(843) 216-8997
Donna.williamson@benchmark.us
www.DonnaWilliamson.benchmark.us
858 Lowcountry Blvd =102
Mt Pleasant, SC 29464
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Edward Jones

MAKING SENSE OF INVESTING

e Stocks

e Mutual
Funds

¢ Tax-Free
Bonds

¢ IRAs

e Bonds

* CDs

Rick Murray

1641 Commanche Ave. ¢ Suite B
Airport Plaza ¢ Ashwaubenon

592-8524

www.edwardjones.com
Member SIPC

ER |
...we put you on display, everyaday!




2013 Sponsor Publisher Advertiser Since

Janet Roberts - Wells Fargo NJODO 1998
Edward Jones WIFLE 2001
Benchmark SCFER 2003
Edward Jones PADEB 2003

Jackson Hewitt TNRHO 2003 Financial Advisor

Deborah E. Pajak PAWEA 2005 9066 Perry Hwy » 412-364-8261
Edward Jones OHLUB 2007 Wi edwardjones.com MembES\PC
Stifel Bank & Trust MOROS 2008 Edward Jones
Edward Jones INCHE 2009 MAKING SENSE OF INVESTING

Lakeshore Community Cre OHCOF 2009

Residential Mortgage Services NHSPE 2009

Edward Jones - Mark Mather OHCOF 2009

-
David Rhodes Total Wealth TNRHO 2010 ‘

NP DUPHINEY
Edward Jones INTRA 2010 FINANCIAL NETWORK
Wisconsin Wealth Advisors, LLC WISTR 2010 investment products, including:
Binkley Wealth Management Group INHES 2011 = Stocks u IRAs
Edward Jones INTRA 2011 = Bonds u Tax-Free
Lyle Pettigrew / Wells Fargo INMAR 2011 = Mutual Investments
New England Financial NJODO 2011 Funds ® Alternative

Investments
America's Financial Choice MOROS 2012

. Contact us today for more information
Bornais Insuranace ONCIA 2012 or to schedule a consultation.

Edward Jones - Daniel Poynot LAPLR 2012 Gerard A. Duphiney, CFP®
Edward Jones - Ponte MOROS 2012 Managing Partner
Edward Jones LAGRE 2012 400 Morris Avenue

Suite 227
Edward Jones WISTR 2012 Denville NJ 07834

Edward Jones AZLAB 2012 973-627-6500
Edward Jones MDNEL 2012 www.duphineyfinancial.com
Invest Financial Corporation MOROS 2012 Securites offered through LPL Financial Member FINRA/SIPC
Pauline Laforit ONCIA 2012

SCHEDULE A FREE
PORTFOLIO REVIEW.

Patrick Byrne

Sponsor since 2005

Sponsor since 2010

Complete List of 2013 Sponsors Available Upon Request

Stocks. Bonds. CDs.
IRAs. Mutual funds.
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Edward Jones
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Doug Lewis, AAMS®
“In partnership with MARK J MATHER Financial Advisor
my clients to achieve

their financial goals {440) 282-6312 g i / s;‘gﬁ?ﬁﬁsn:ﬁ%fe;\éez
¢ dreams” y 1 would be happy to develop A 219-923-1482
astrategy to help you achieve

your financial goals.
Please contact me today.

e Investments

* Securities Brokerage
Services

* Long Term Care 2272 Kresge Drive Member SIPC
Insurance Deborah Pajak w edward’ ember
CFP®, CLTC, ChFC®, WW. jones.com

o Portfolio Analysis & CDFA Partners™ www.edwardjones.com

Design 100 Corporate Center Drive
Suite 201

L EdwardJones

depajak@financialguide.com MAKING SENSE OF INVESTING

Deborah Pajak is a registered representative of and offers securities, investment
advice and financial planning services through MML Investors Services, LLC.
Member SIPC. Insurance offered through Massachusetts Mutual Life Insurance
Gompany and other fine companies.
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